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This  report  prov ides  an  analys i s  and

eva luat ion  of  the  CSR  ef for ts  of

Wiscons in -based  Fortune  1000  and

pr ivate ly  owned  companies  as  wel l  as

the i r  corporate  soc ia l  respons ib i l i t y

(CSR )  ef for ts .  The  goal  of  th i s

engagement  i s  to  uncover  commonly

occur r ing  t ra i t s  among  nonprof i t s  these

companies  partner  with  as  wel l  as  what

k ind  of  programs  they  are  most  l i ke ly  to

support  and  the  programs  to  which

they  devote  the  greatest  f inanc ia l

e f fo r t .  Addit iona l l y ,  the  corporate

partnersh ip  opportuni t ies  of fered  by

Amer ican  Cancer  Soc iety  (ACS )  that  are

most  promis ing  have  been  ident i f ied

a long  with  any  CSR  market  segments

that  ACS  i s  fa i l ing  to  address .

 

Research  was  conducted  on  Fortune

1000  and  other  re levant  companies

located  with in  the  s tate .  Current  CSR

campaigns  and  opportuni t ies  were  

explored  and  ident i f ied  v ia  corporate

webs i tes  and  CSR  reports  f rom  the

indiv idua l  companies .  Indust ry  t rends

and  data  were  a lso  gathered  and

analyzed  to  support  f ind ings .  Al l

sources  are  l inked  with in  the

document .

 

Resul ts  of  the  analys i s  revea l  s ign i f icant

recent  t rends  in  char i tab le  giv ing ,  both

indiv idua l  and  corporate ,  that  wi l l

impact  the  way  ACS  approaches

partners  and  market ing  campaigns

going  fo rward .  In  part icu lar ,  the

char i tab le  giv ing  habi ts  of  the  younger

workforce  were  found  to  vary

s ign i f icant ly  f rom  a l l  others .

 

This  report  f inds  a  s ign i f icant  number

of  opportuni t ies  to  s t rengthen  and

create  ta rgeted  vo lunteer  opportuni t ies

as  wel l  as  ef fect i ve ly  engage  companies

and  ind iv idua ls  through  a  var iety  of

p lat forms .

AMERICAN  CANCER  SOCIETY  |  NOTRE  DAME  MBA  -  CAPSTONE  PROJECT  

*CONFIDENTIAL *  -  MARCH  2020

Exe c u t i v e  S u m m a ry

W h e r e  we 'r e  G o i n g

To  employ  indust ry  research  to  dis t i l l  the  most  prominent

commonal i t ies  with in  Wiscons in -based  Fortune  1000  companies ’

corporate  soc ia l  respons ib i l i t y  ef for ts .

What  t ra i t s  occur  most  commonly  among  nonprots  they  choose  to

partner  with ?

What  are  common  character i s t ics  of  the  programs  to  which  they

devote  the  greatest  f inanc ia l  support ?

 What  k inds  of  programs  would  they  l i ke  to  support  that  they

have  not  yet  come  across ?

 

To  deve lop  a  corporate  engagement  s t rategy  that  responds  di rect ly  to

what  these  companies  are  seek ing .

Become  wel l -acquainted  with  the  corporate  partnersh ip

opportuni t ies  oered  by  ACS  in  Wiscons in ,  and  ident i f y  the  most

promis ing  opportuni t ies  given  the  t rends  uncovered  in  s tep  1 .

Addit iona l l y ,  ident i f y  any  CSR  market  segments  that  the

Amer ican  Cancer  Soc iety  i s  neglect ing  to  address ,  and  thus

miss ing  out  on  promis ing  opportuni t ies .

1 .

2 .
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There  are  many  changes  occur r ing  to  char i tab le  giv ing

in  the  United  States .  Changing  demographics ,

organizat ions ,  channels ,  and  incent ives  &  motivat ions

are  sh i f t ing  the  way  ind iv idua ls  and  corporat ions  give

to  char i t ies .  These  changes  mean  that  nonprof i t s  wi l l

need  to  adapt  to  the  new  giv ing  c l imate  to  mainta in

and  grow  revenue .

 

Ear ly  reports  ind icate  that  char i tab le  giv ing  in  the

Uni ted  s tates  grew  1% in  2019 .  The  three -year  t rend

shows  overa l l  giv ing  i s  up  5%,  with  onl ine  donat ions

increas ing  10%.  Fundra i s ing  f rom  onl ine  giv ing  was  up

near ly  7% fo r  the  year ,  a  s ign i f icant  increase  f rom  the

1 .2% seen  in  2018 .  However ,  onl ine  fundra i s ing  among

large  organizat ions  ($ 10M+  revenue )  was  down  0 .7% in

2019 ,  and  that  marks  the  second  s t ra ight  year  of

dec l ine .

 

Ind iv idua l  giv ing  saw  a  s ign i f icant  decl ine  in  2018  of

1 . 1% overa l l ,  and  3 .4% when  adjusted  fo r  in f la t ion .  This

was  the  f i r s t  decl ine  in  f i ve  years ,  and  was  a  sharp

contrast  to  the  near  6% growth  exper ienced  in  2017 .

Many  att r ibute  th i s  decl ine  to  the  Tax  Cuts  Jobs  Act  of

2017  (TCJA )  which  doubled  the  s tandard  deduct ion

amount  and  dis incent iv ized  mil l ions  of  Amer icans

f rom  donat ing  to  char i ty  because  of  the  reduced  tax

benef i t s .  The  fu l l  impact  of  the  TCJA  i s  not  complete ly

known  at  th i s  t ime ,  however ,  and  The  Phi lanthropy

Out look  has  predicted  ind iv idua l  giv ing  to  increase  by

4 .4% and  4 .7% in  2020  and  2021 ,  respect ive ly .  

 

Although  ind iv idua l  giv ing  was  down ,  corporate

donat ions  reached  an  a l l - t ime  high  of  $20 .5  bi l l ion  in

2018 .  As  expected ,  the  TCJA  had  the  oppos i te  ef fect

due  to  the  14% decrease  in  the  top  corporate  tax  rate

f rom  35% to  21%.  However ,  i t  i s  unknown  whether  or

not  th i s  t rend  wi l l  cont inue ,  and  growth  in  corporate

g iv ing  i s  pro jected  to  be  modest  at  0 .4% and  1 .4% over

the  next  two  years .  

 

There  are  numerous  t rends  to  be  aware  of  that  wi l l

impact  and  prov ide  opportuni t ies  fo r  nonprof i t s  in  the

coming  years .  The  two  biggest  t rends  that  wi l l  impact

char i tab le  giv ing  are  the  rap id  increase  in  the  amount

of  donat ions  made  us ing  onl ine  plat forms  and  the

growing  popular i ty  of  matching -gi f t  and  paid -

vo lunteer  programs  being  used  to  increase  employee

invo lvement  in  corporate  phi lanthropy .  

 

 

T h e  T r e n d s

o f  G i v i n g

INCREASE  IN

ONLINE  GIVING

DURING  2019

+7%

DECREASE  IN

ONLINE  GIVING

FOR  LARGE  ORGS

-0 .7%

PORTION  OF

WORKFORCE  THAT

IS  MILLENNIALS  IN

2025

75%

https://institute.blackbaud.com/wp-content/uploads/2020/02/BlackbaudInstitute_2019CharitableGivingReport.pdf
https://institute.blackbaud.com/wp-content/uploads/2020/02/BlackbaudInstitute_2019CharitableGivingReport.pdf
http://philanthropyoutlook.com/wp-content/uploads/2020/02/Philanthropy-Outlook-2020-2021.pdf
https://www.cof.org/blogs/newsletters/2019-06-28/corporate-philanthropy-update-june-2019
https://institute.blackbaud.com/wp-content/uploads/2020/02/BlackbaudInstitute_2019CharitableGivingReport.pdf


MORE  DELIBERATE

GIVING  AND  DONATE

TO  CAUSES  WHERE  A

DIRECT  IMPACT  IS

SEEN /REALIZED

Onl ine  fundra i s ing  exper ienced  growth  of  6 .8% in  2019

and  made  up  8 .7% of  a l l  giv ing .  This  i s  an  upward

trend  exper ienced  fo r  severa l  years  that  wi l l  cont inue

for  the  fo reseeable  future .  The  growth  in  onl ine  giv ing

is  a  resu l t  of  the  habi ts  of  the  younger  workforce  who

are  more  del iberate  in  the i r  giv ing  and  prefer  to

donate  to  causes  where  a  di rect  impact  i s

seen / rea l i zed .  This  i s  fu r ther  ev idenced  by  the  fact

that  onl ine  donat ions  to  smal l  and  medium -s ized

organizat ions  both  increased  by  over  7% whi le  those

to  l a rge  organizat ions  grew  at  a  s ign i f icant ly  smal le r

rate  of  4 .9%.

 

The  younger  generat ion  i s  a lso  in f luenc ing  the  way

employers  are  approaching  corporate  giv ing .  With  63%

of  mil lennia l s  and  the  younger  hal f  of  Generat ion  X

prefer r ing  to  work  somewhere  that  supports  soc ia l

causes ,  companies  are  changing  the  way  they

demonst rate  the i r  commitment  to  char i ty .  By

implement ing  programs  such  as  Volunteer  T ime  Off

(VTO ) ,  automat ic  payro l l  deduct ions ,  and  matching

gi f t  programs ,  employers  have  found  success fu l  ways

of  meet ing  demands  of  the  new  generat ions  whi le

increas ing  giv ing  and  part ic ipat ion  rates  of  the i r

employees .

 

Mil lennia l s  wi l l  make  up  hal f  of  a l l  workers  in  2020 ,

and  that  number  wi l l  reach  75% with in  f i ve  years .

Among  mil lennia l s  in  the  workforce  now ,  roughly  84%

have  donated  to  char i tab le  causes  and  40% contr ibute

on  a  recur r ing  bas i s .  Although  these  t rends  wi l l

change  the  ways  nonprof i t s  s t rateg ize  and  market

themselves ,  i t  a lso  prov ides  a  t remendous  opportuni ty

to  increase  cur rent  revenue  by  mobi l i z ing  the

employees  of  the i r  partners ,  sponsors ,  and  donors .

DONATIONS  MADE

USING  ONLINE

PLATFORMS

GROWING

POPULARITY  OF

MATCHING -GIFT  AND

PAID -VOLUNTEER

PROGRAMS   TO

INCREASE  EMPLOYEE

INVOLVEMENT

https://institute.blackbaud.com/wp-content/uploads/2020/02/BlackbaudInstitute_2019CharitableGivingReport.pdf
https://www.classy.org/blog/infographic-trends-workplace-giving/
https://www.forbes.com/sites/theyec/2018/08/15/how-millennials-are-changing-philanthropy/#19a1329f7c68


An a lys i s  o f  

C S R  R E L A T I O N S H I P S

To  begin  our  research ,  we  curated  a  l i s t

o f  Fortune  1000  companies  and  some

larger  pr ivate ly  owned  companies

whose  headquarters  are  in  Wiscons in .

From  there ,  we  combed  through  the i r

company  webs i tes ,  corporate  soc ia l

respons ib i l i t y  annual  reports ,  press

re leases ,  and  other  news  ar t ic les  to

determine  the  leve l  of  emphas i s  each

company  places  towards  Corporate

Soc ia l  Respons ib i l i t y  (CSR )  in i t ia t i ves .

We  cross -checked  the  in format ion  we

gathered  aga inst  CSRHub ,  which

determines  the  CSR  ef fect i veness  of  the

largest  companies  around  the  wor ld .

We  focused  not  only  on  how  much  each

company  emphas ized  CSR ,  

but  a lso  in  which  areas  they  were

pr imar i l y  focused .  Based  on  where  they

focused  the i r  CSR  in i t ia t i ves  and

budget ,  we  placed  each  company  in  a

spec i f ic  customer  segment  group .  These

customer  segments  were  determined

based  on  the  most  common  t ra i t s

between  the  nonprof i t  organizat ions

they  elected  to  partner  with  and  any

common  character i s t ics  between  the

spec i f ic  programs  they  prov ided

f inanc ia l  support  to .  Last l y ,  we  looked

for  any  type  of  programs  each  company

was  l i ke ly  to  support  and  how  cur rent

ACS  programs  could  potent ia l l y  prov ide

them  an  avenue  towards .

" . . .CREATING  SYMBIOSIS  BETWEEN

WISCONSIN  FORTUNE  1000  COMPANIES

AND  THE  AMERICAN  CANCER  SOCIETY . . .

*CONFIDENTIAL *  -  MARCH  2020
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W i s c o n s i n  C O M P A N I E S
GROUPING  BASED  ON  CURRENT  CSR  EFFORTS

AND  COMMON  CHARACTERISTICS

TO RESEARCH AND IDENTIFY
THE MOST COMMON
CHARACTERISTICS OF
NONPROFIT  PROGRAMS
SUPPORTED BY FORTUNE
1000 COMPANIES IN WI .

GENERAL  CHARACTERISTICS *

No clear distinction for philanthrophic

giving or strategy for

corporate responsibility

S .T .E .M .  PROGRAMS

Targeted towards Science,

Technology, Engineering, and Math

subjects and programs

SUSTAINABIL ITY *

Focused on the company's

environmental impact and

sustainability of its products

EQUITY

Focused on the removing the barriers

and disparate difference between

people

WELLNESS

Understanding the impact of public

health, medical advancements, and

targeted programs.

*CONFIDENTIAL *  -  MARCH  2020
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GROUPING  BASED  ON  CURRENT  CSR  EFFORTS

AND  COMMON  CHARACTERISTICS

general equity s.t.e.m.

wellness sustainability

Northwestern

Mutua l

Manpower

Spect rum

Schneider  Nat iona l

CUNA

Rev -Group

Johnson  F inanc ia l

Group

Johnsonv i l le  Foods

Lands  End

MGIC

Har ley -Dav idson

Amer ican  Fami ly

Insurance

Bai rd

Snap -On

Regal  Belo i t

Modine

Rexnord

Culvers

Epic  Systems

Br iggs  &  Strat ton

Assoc iated  Banc  Corp

WEC  Energy  Group

Rockwel l

Automat ion

Plexus

Ashley  Furn i ture

GE  Heal thcare

Brady  Corporat ion

Kohl 's

A .  O .  Smith

ABC  Supply

HJ  Mart in  &  Son

F iserv

Quad /Graphics

Bemis  Co .

Gardner  Denver

S .C .  Johnson  &  Son

Kohler

Sens ient  Technology

Once  the  groups  were  created  and  expanded  with  the  l i s t  of  Fortune  1000  and

pr ivate ly  owned  companies ,  our  team  determined  the  most  in f luent ia l  and

benef ic ia l  fo r  the  Amer ican  Cancer  Soc iety  was  Equi ty ,  S .T .E .M .  Programs ,  and

Wel lness .  These  groupings  a l low  fo r  ACS  to  expand  the i r  ex is t ing  programming  or

leverage  the  foundat ion  to  welcome  new  and  reward ing  opportuni t ies .

 

Our  team  decided  to  not  expand  on  the  Genera l  and  Susta inabi l i t y  groupings

because  we  fe l t  the  companies  that  f i t  with in  these  groups ,  though  worked  hard  in

the i r  respect ive  CSR  act iv i t ies ,  were  not  as  benef ic ia l  to  the  Amer ican  Cancer

Soc iety  s ince  these  companies  e i ther  don ' t  have  a  dis t inct  CSR  plat form  or  focused

on  an  ACS  plat form .

*CONFIDENTIAL *  -  MARCH  2020
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W h a t  W e  H i g h l i g h t e d
IDENTIFYING  THE  MOST  PROMISING

OPPORTUNITIES  GIVEN  THE  CSR  TRENDS

After  grouping  the  companies  with in  STEM ,

Equi ty ,  Wel lness ,  Susta inabi l i t y ,  or  Genera l ,  we

pr ior i t i zed  a  subset  of  these  companies  based

on  each  company ’s  CSR  miss ion ,  CSR  act iv i t ies

they  are  a l ready  invo lved  with ,  the

partnersh ips  they  have  a l ready  establ i shed ,

and  how  wel l  they  f i t  under  the  ACS  umbre l la .

 

When  dec id ing  which  companies  ACS  should

devote  more  ef for t  to  s ign ing  on ,  we

determined  STEM ,  Equi ty ,  and  Wel lness  a l igns

best  with  what  ACS  cur rent ly  of fe rs .  As  a

resu l t ,  i t  may  y ie ld  a  higher  convers ion  ra te  i f

ACS  approaches  these  companies  e i ther

through  an  execut ive ,  corporate  engagement

program ,  or  employee  engagement  program .  

 

With in  the  STEM  group ,  we  have  a  var ie ty  of

companies  f rom  a  var ie ty  of  indust r ies ,  but

they  a l l  share  a  s imi la r  CSR  v i s ion .  Each  of  the

companies  with in  th i s  group  are  invo lved  in

some  way  with  a  STEM  organizat ion  that

focuses  pr imar i l y  on  educat ion  fo r  young

people  and  insp i r ing  a  love  fo r  one  of  the

STEM  disc ip l ines .

 

Companies  fa l l ing  under  our  equi ty  group  a l l

be l ieve  in  c los ing  the  gap  between  the  bottom

and  top  ends  of  the  community  spect rum .  The

equi ty  they  focus  on  ranges  f rom  prov id ing

everyone  with  a  s tandard  l eve l  of  medica l  care

to  prov id ing  everyone  in  a  community  with  an

adequate  amount  of  food .

 

Companies  that  emphas ize  i t s  employees

wel lness  or  medica l  advancements  fa l l  under

the  wel lness  category  of  corporate  soc ia l

respons ib i l i t y .  This  category  typ ica l l y  invo lves

prov id ing  f inanc ia l  support  to  the  char i tab le

organizat ion  of  the i r  choice .

 

Last l y ,  we  se lected  one  company  which  we

categor ized  as  a  “Genera l ' '  CSR  organizat ion .

These  companies  don ’ t  necessar i l y  support  jus t

one  type  of  CSR  in i t ia t i ve .  These  organizat ions

genera l l y  have  a  broad  range  of  CSR  in terests .

And  in  the  case  of  CUNA ,  they  pr ior i t i ze  the

interests  of  the i r  employees  ra ther  than  the

interest  of  the  organizat ion  as  a  whole .

*CONFIDENTIAL *  -  MARCH  2020
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Culture  i s  the  l a rgest  and  most  in f luent ia l  aspect

of  Har ley -Dav idson ’s  operat ion  and  corporate

respons ib i l i t y  s t rategy ,  and  thus ,  needs  to  be

leveraged  to  deve lop  a  long - l as t ing  re lat ionsh ip

with  the  Amer ican  Cancer  Soc iety .  The  goal  of  th i s

in i t ia t i ve  would  be  to  become  an  extens ion  of  the

Har ley -Dav idson  team  and  the  community  serv ice

and  soc ia l  act iv i t ies  they  of fer .  With  an  overa l l

miss ion  des igned  to  “ensure  a  susta inable  future , ”

Har ley -Dav idson  extends  i t s  bus iness  to  a lso  be

soc ia l l y  respons ib le  s tat ing  they  want  to  “ increase  

COMPANY
HIGHLIGHTS

Where we are right now

H a r l ey-D a v i d s o n

Programs  focused  on  at  least  one  of  the  factors  below

Organizat ions  located  in  and /or  serv ing  the  communit ies  where  Har ley -Dav idson  has

fac i l i t ies  with  a  preference  fo r  serv ing  programs  in  our  des ignated  neighborhoods .

our  soc ia l  respons ib i l i t y  impact  by  focus ing  on  creat ing  pos i t i ve  change  in  the  communit ies

that  are  home  to  Har ley -Dav idson  operat ions ”  through  “Employee  Wel l -Being ,  Community

Invo lvement  and  Cause  Market ing . ”

 

We  bel ieve  a  partnersh ip  with  Har ley -Dav idson  would  benef i t  both  part ies  due  to  i t s

invo lvement  with  the  nonprof i t s  who  meet  the  cr i te r ia  below  (which  the  Amer ican  Cancer

Soc iety  meets ) :

 

Health  &  Wel lness
Much  of  Har ley -Dav idson ’s  dr ive  i s  around  i t s  motorcyc les  and  the  fee l ing  that  you  have

behind  the  handlebars .  Even  in  a  wor ld  of  constant  noise ,  Har ley -Dav idson  i s  us ing  the i r

motorcyc les  as  an  avenue  fo r  wel lness  ( i .e .  “Breathe ”  campaign  created  in  2020 ) .  Current ly ,

Har ley -Dav idson  a lso  echoes  i t s  miss ion  of  Wel l -Being  through  i t s  Employees  by  focus ing  on

access  to  too ls  and  resources ,  inc luding  Heal thy  Behav ior  Rewards ,  Occupat iona l  Heal th

Centers ,  F i tness  Centers  and  disease  and  in jury  prevent ion  act iv i t ies .

 

Amer ican  Cancer  Soc iety  can  leverage  Har ley -Dav idson ’s  pass ion  fo r  Wel l -Being  to  in f luence

and  partner  fo r  many  of  the  ACS  programs / in i t ia t i ves .  For  example ,  with  the  F i t2Be  Cancer

Free  in i t ia t i ve ,  i t  could  be  a  worthwhi le  ta rgeted  company  as  Har ley -Dav idson  could  work  with

i t s  new  CEO  -  Jochen  Zei tz .  As  of  February  28 ,  2020  -  the  Board  of  Har ley -Dav idson  appointed

Jochen  Zei tz  as  the  in ter im  CEO  and  Chai rman .  This  i s  an  in terest ing  opportuni ty  fo r  ACS  as

Ze i tz  i s  a  very  invo lved  community  act iv i s t  in  combin ing  commerce ,  community ,  cul ture ,  and

conservat ion .  He  founded  and  operates  the  Zei tz  Foundat ion ,  a  nonprof i t  to  “create  and

support  susta inable ,  ecolog ica l l y  and  soc ia l l y  respons ib le  pro jects  and  dest inat ions  around

the  wor ld  to  achieve  long - l as t ing  impact  and  susta inabi l i t y . ”  With  Zei tz  being  very  invo lved  in

community  serv ice  and  cul ture ,  ACS  could  in f luence  his  part ic ipat ion  in  the  F i t2Be  Cancer

Free  in i t ia t i ve  as  he  i s  new  to  his  pos i t ion  and  the  in i t ia t i ve  i s  an  easy - to -nav igate  process  to

t rack  s teps  and  compete .
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Addit iona l l y ,  s ince  Zei tz  i s  new  to  the  hot  seat ,  th i s  could  be  a  very  approachable  partnersh ip

as  he  begins  to  fo rm  his  major  Har ley -Dav idson  in i t ia t i ves  and  invo lvement .

 

Community  Involvement
In  addi t ion  to  the  in terna l  wel l -being  of  i t s  employees ,  Har ley -Dav idson  i s  a lso  focused  on

prov id ing  resources  and  support  in  the  communit ies  in  which  i t  operates .  Much  of  th i s  work  i s

wi th in  the  operat ing  s t rategy  of  the  Har ley -Dav idson  Foundat ion  and  i s  focused  on  the

fo l lowing  three  cy l inders :

 

Enable  Student  Success :  With in  Har ley -Dav idson ’s  community  invo lvement ,  the  company

focuses  on  educat ing  and  growing  the  younger  generat ion  of  the  Milwaukee  and  greater -

Wiscons in  communit ies .  With in  th i s  educat ion  in i t ia t i ve ,  Har ley -Dav idson  focuses  on  STEAM

(STEM  +  Arts )  educat ion  and  has  recent ly  prov ided  support  to  the  Boys  &  Gir l s  Club  of

Mi lwaukee  and  the  creat ion  of  the  Milwaukee  Academy  of  Sc ience  (MAS ) ,  an  af ter -school

program  fo r  6 - 12th  graders  to  learn  about  sc ience ,  technology ,  engineer ing ,  ar ts  and

mathemat ics .  Through  a  $ 1M  grant  on  behal f  of  the  Har ley -Dav idson  Foundat ion ,  MAS  i s  able

to  renovate  and  open  the  Innovat ion  Lab  and  Col lege  and  Career  Center  in  order  to  prov ide

access ib i l i t y  to  higher  qual i ty  STEAM  educat ion  and  programs .  In  a  s imi la r  miss ion ,  the

Amer ican  Cancer  Soc iety  could  leverage  Har ley -Dav idson ’s  a l ready  s t rong  miss ion  around

improv ing  STEAM  educat ion  to  throt t le  the  ACS  ResearcHERS  and  other  s imi la r  programs .

 

Addit iona l l y ,  Har ley -Dav idson  focuses  on  creat ing  access ib i l i t y  to  heal thcare  fo r  younger

generat ions  -  spec i f ica l l y  phys ica l  and  menta l  heal th  care .

 

Vibrancy  of  Community :  This  area  of  Har ley -Dav idson ’s  susta inabi l i t y  focuses  on  dr iv ing

“meaningfu l  growth  that  ensures  our  broader  community  has  access  to  connect  through

diverse ,  heal thy ,  and  insp i r ing  col laborat ions . ”  The  concept  of  making  Milwaukee  a  ‘prominent

dest inat ion ’  could  a l ign  with  the  Amer ican  Cancer  Soc iety ’s  hope  to  grow  and  deve lop

addi t iona l  Hope  Lodges  around  the  MKE  area .  

 

Heal thy  and  Susta inable  Neighborhood :  The  l a rgest  area  of  potent ia l  partnersh ip

opportuni t ies  comes  f rom  with in  Har ley -Dav idsons ’  attent ion  to  prov ide  and  encourage  access

to  heal thy  food  and  loca l l y  sourced  opt ions .  With in  i t s  Susta inabi l i t y  Report ,  Har ley -Dav idson

recommends  to  “support  in i t ia t i ves  that  s t r i ve  to  f ight  hunger  i s sues  through  adequate  food

sources ”  as  wel l  as  “prov ide  ind iv idua ls  with  a  set  of  sk i l l s  and  knowledge  that  a l lows  them  to

make  in formed  and  ef fect i ve  f inanc ia l  decis ions ,  so  they  can  reach  the i r  fu l l  potent ia l . ”

 

One  of  i t s  l a rgest  investments  in  th i s  campaign  i s  Har ley -Dav idson ’s  investment  in  the  Hunger

Task  Force  Farm ,  a  208 -acre  urban  fa rm  in  MKE .  This  fa rm  produces  4 .2M  lbs .  of  grown

produce  that  i s  dis t r ibuted  to  fami l ies  in  need  f ree -of -charge .  The  Hunger  Task  Force  Farm

boasts  that  i t  has  helped  educate  heal thy -eat ing  and  eat ing  techniques  to  over  1 1 ,000  low -

income  chi ldren  -  a l l  through  a  support  funct ion  of  25 ,000+  vo lunteers .

 

With in  th i s  fa rm ,  the  Amer ican  Cancer  Soc iety  has  recent ly  focused  on  i t s  Heal th  Equi ty

in i t ia t i ve  -  address ing  heal th  inequal i t ies  and  a  focus  on  the  benef i t s  of  eat ing  heal thy  as  i t

re lates  to  cancer  prevent ion .  Rather  than  creat ing  i t s  own  ‘growing  gardens ’ ,  ACS  could  jo in

th i s  ex is t ing  partnersh ip /work  to  grow  the  Hunger  Task  Force  Farm ’s  focus  on  eat ing  heal thy

and  market ing  i t s  pos i t i ve  ef fects  on  cancer .
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Rockwel l  Automat ion  has  a  new  brand  promise  of

“Expanding  Human  Poss ib i l i t y ” .  Which  re in forces

the  ro le  that  humans  play  in  Rockwel l ’s  bus iness

and  indust ry ,  and  th i s  messaging  comes  di rect ly

f rom  the  CEO  who  has  renewed  the  company ’s

focus  on  people :  customers ,  community  members ,

and  employees .  Rockwel l  has  shown  i t ’s  making  a

s ign i f icant  f inanc ia l  investment  in  doing  so ,

contr ibut ing  approx imate ly  $ 10M  to  nonprof i t s  and

academic  ins t i tut ions  in  2018  -  creat ing  a  potent ia l

par tnersh ip  between  Rockwel l  

R o c kwe l l  Au t o m a t i o n

Automat ion  and  the  Amer ican  Cancer  Soc iety  beyond  what  a l ready  takes  place .  The  goal  i s  to

add  to  Rockwel l ’s  cur rent  employee -enabled  act iv i t ies  and  i t s  work  with  other  non -prof i t

STEM  organizat ions .

 

STEM Educat ion
Rockwel l  Automat ion  puts  a  s t rong  emphas i s  on  phi lanthropy  and  spent  around  64% of  i t s

ent i re  2018  phi lanthropic  donat ion  budget  towards  academic  ins t i tut ion  partnersh ips  that

“expand  human  poss ib i l i t y ”  in  the  communit ies  where  i t  operates ,  and  most  of  Rockwel l ’s

phi lanthropic  support  i s  focused  on  human  deve lopment  f rom  school  chi ldren  to  col lege

students .  Rockwel l  wants  to  insp i re  innovat ive  th inkers  and  problem  so lvers  through  the  next

generat ion  of  STEM  leaders .

 

Through  th i s  miss ion  revo lv ing  around  human  deve lopment ,  Rockwel l  has  part ic ipated  in

many  programs  that  spark  in terest  in  STEM  with  an  emphas i s  on  underrepresented  s tudents

(espec ia l l y  young  women ) .  Some  of  the  partners  Rockwel l  has  partnered  with  in  the  past  have

been  the  fo l lowing  nonprof i t s :  F IRST® (For  Insp i rat ion  and  Recogni t ion  of  Sc ience  and

Technology ) ,  Pro ject  Lead  the  Way ,  and  MIND  Research  Ins t i tute  (ST  Math ) .

 

Rockwel l  a lso  focuses  heav i l y  on  loca l  communit ies  where  i t  operates  in  an  ef for t  to  make

sure  that  the  educat ion  in i t ia t i ves  are  gett ing  in to  Rockwel l ’s  communit ies  and  reaching  k ids

at  younger  ages  to  encourage  the i r  cur ios i ty  in  STEM  majors ,  careers ,  and  programs .

 

Employee & Community  Involvement
Rockwel l  has  a  r ich  his tory  in  the  Milwaukee  community ,  and  in  2019 ,  they  opened  the  Harbor

V iew  Plaza  jus t  a  block  f rom  i t s  headquarters  in  the  Harbor  Dist r ic t  of  Milwaukee .

Addit iona l l y ,  Rockwel l  encourages  and  honors  i t s  employees  who  se l f less ly  donate  the i r  t ime

to  the i r  communit ies ,  which  shows  the  emphas i s  Rockwel l  puts  on  employee -act ivated

act iv i t ies  and  most  l i ke ly  the  reason  behind  i t s  cur rent  partnersh ip  in  the  Str ides  program  in

Mi lwaukee .  In  2018 ,  one  of  the  “Engineer ing  our  Future ”  awards  was  given  to  Emi ly  Ralph

( f rom  Mequon ,  Wiscons in )  as  she  vo lunteered  with  F IRST  (non -prof i t  STEM - focused

organizat ion ) .

 

ACS Leverage
Amer ican  Cancer  Soc iety  can  leverage  both  of  the  above  CSR  elements  that  Rockwel l  shows

interest  and  investment  towards .  The  ResearcHERS  in i t ia t i ve  funds  women - led  cancer

research  and  works  to  insp i re  future  sc ient i s t s ,  which  pai r s  per fect ly  with  Rockwel l ’s

concentrat ion  in  STEM  educat ion .
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Addit iona l l y ,  Rockwel l  encourages  i t s  employees  to  be  act ive  in  the i r  communit ies  and  honors

those  employees  who  go  above  and  beyond  to  donate  the i r  t ime  with  di f fe rent  act iv i t ies  or

programs .  This  would  suggest  that  an  ACS  employee -engagement  program  may  be  very

appeal ing  to  the  employees  of  Rockwel l  ( i .e .  Relay  fo r  L i fe ,  employee  fundra i s ing

compet i t ions ,  etc . )  In  any  case ,  employee  fundra i s ing  towards  a  STEM  miss ion  may  have  the

greatest  impact  and  most  employee  engagement  cons ider ing  the  indust ry  they  work  in  and

i ts  miss ion  towards  “Expanding  Human  Poss ib i l i t y ” .

Headquartered  in  Milwaukee  and  hav ing  donated

$ 17M  to  nonprof i t  organizat ions  in  2018  and  over

$ 164M  s ince  1982 ,  WEC  Energy  Group  supports

educat ion ,  community  and  neighborhood

deve lopment ,  ar ts  and  cul ture ,  heal th  and  human

serv ices ,  and  env i ronmenta l  susta inabi l i t y .  The

company  s t rongly  promotes  vo lunteer

opportuni t ies  fo r  both  cur rent  and  fo rmer

employees  and  s t r i ves  “ to  deve lop  ongoing

re lat ionsh ips  with  these  nonprof i t  organizat ions . ”

WEC  Energy  Group  s tates  three  main  goals  of  i t s  

W E C  E n e r gy  G r o u p

To  “pursue  a  susta ined ,  cons i s tent  approach  to  funding  with in  the  focus  areas ,  better

enabl ing  the  organizat ions  to  achieve  l as t ing  resu l t s

To  “ fos ter  mutual l y  benef ic ia l  re lat ionsh ips  between  our  subs id ia r ies  and  community

organizat ions

To  fu l l y  leverage  company  resources

char i tab le  outreach :

 

Addit iona l l y ,  WEC  Energy  Group  i s  s t rongly  committed  to  prov id ing  help  spec i f ica l l y  to  the

communit ies  in  which  the  company  operates /serves .  With  these  s tated  goals  and  a  des i re  to

bui ld  ongoing  and  l as t ing  re lat ionsh ips  to  whom  i t  donates ,  WEC  Energy  Group  i s  a  natura l

par tner  fo r  the  Amer ican  Cancer  Soc iety .

 

STEM
The  major i ty  of  donat ions  by  WEC  Energy  Group  went  to  educat ion  in  2018 .  This  cons i s ted  of  a

$ 1M  pledge  to  support  STEM  educat ion  in  northeast  Wiscons in  fo r  the  deve lopment  of  a  new

School  of  Engineer ing  at  Univers i ty  of  Wiscons in .  Addit iona l l y ,  the  donat ion  supported  the

Phoenix  Innovat ion  Park ,  a  place  fo r  entrepreneursh ip  and  pr ivate -publ ic  research  on

univers i ty  l and .  WEC  Energy  Group  i s  a lso  committed  to  ind iv idua l  s tudents  and  has  given

near ly  $5M  in  scholarsh ips ,  s tat ing  on  i t s  foundat ion  webs i te  that  “we  bel ieve  that  bui ld ing  on

the  t remendous  potent ia l  of  our  young  people  i s  wel l  worth  the  investment . ”

 

WEC  Energy  Group  i s  a lso  focused  on  Advanc ing  Value  in  Educat ion  fo r  fami l ies  in  Milwaukee

by  giv ing  chi ldren  in  low - income  households  access  to  col lege -preparatory  educat iona l

programs .  A  spec i f ic  focus  of  th i s  in i t ia t i ve  i s  prepar ing  young  women  to  be  leaders  and  to

serve  in  a  global  soc iety  as  wel l  as  succeed  in  the  workforce  and  become  product ive  c i t i zens .

This  i s  a  great  opportuni ty  fo r  ACS  to  deve lop  a  re lat ionsh ip  with  WEC  Energy  Group  around

i ts  ResearcHERS  program .
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Matching Gi f ts
Another  s ign i f icant  part  of  WEC  Energy  Group ’s  community  support  i s  i t s  Matching  Gi f t s

program .  Through  Matching  Gi f t s ,  cur rent  and  ret i red  employees  support  nonprof i t s  with in

the i r  communit ies  by  donat ing  the i r  own  money  to  the  organizat ions  of  the i r  choos ing  and

Wiscons in  Publ ic  Serv ice  Foundat ion  matches  the i r  contr ibut ions  dol la r  fo r  dol la r  up  to

$5 ,000  per  employee .  This  gives  employees  a  vo ice  in  determin ing  where  WEC  Energy  Group ’s

e f for ts  are  focused  and  can  be  given  to  any  501 (c ) (3 )  that  fa l l s  in to  any  one  of  the  fo l lowing

categor ies :  ar ts  and  cul ture ,  community  and  neighborhood  deve lopment ,  educat ion ,

env i ronment ,  or  human  serv ices  and  heal th .

 

WEC  Energy  Corp  donated  near ly  $ 1 .5  mil l ion  in  2017  a lone  when  matching  the  char i tab le

g i f t s  of  over  790  donors .  This  makes  the  company  espec ia l l y  att ract i ve  as  a  potent ia l  partner

for  employee  giv ing ,  event  part ic ipat ion ,  and  ind iv idua l  campaign  opportuni t ies .

CUNA  Mutual  Group  embraces  the  fo l lowing  core

e lements  as  corporate  va lues :  work  with  pass ion ,

mainta in  focus ,  generate  innovat ion ,  uphold

integr i ty ,  fos ter  col laborat ion ,  promote  inc lus ion ,

and  act  with  courage .  Many  of  these  va lues  a l ign

wel l  with  the  Amer ican  Cancer  Soc iety .  CUNA ’s

tag l ine  fo r  CSR  i s  “Doing  the  r ight  th ing  and

making  a  di f fe rence ” .  CUNA  a lso  s t resses  that  i t  i s

“committed  to  doing  the  r ight  th ings  fo r  our

customers ,  our  employees  and  the  communit ies  we

cal l  home ” .  Though  the  CSR  miss ion  s tatement  

C U NA  M U T UAL  G R O U P

i s  gener ic  without  any  spec i f ic  focus ,  th i s  may  ind icate  a  good  opportuni ty  fo r  the  Amer ican

Cancer  Soc iety  to  in t roduce  a  partnersh ip  or  focus  on  ACS  in i t ia t i ves .  Addit iona l l y ,  CUNA ’s

overa l l  CSR  approach  seems  to  be  scat tered ,  loca l ,  and  more  employee  dr iven  with  an  overa l l

h ighl ight  on  col laborat ion  and  inc lus ion .

 

Addit iona l l y ,  ASC  has  an  in terest ing  opportuni ty  to  work  di rect ly  with  the  CUNA  CEO ,  Robert

(Bob )  N .  Trunzo .  Trunzo  i s  an  act ive  supporter  in  the  wel l -being  of  the  Wiscons in  community .

Trunzo  i s  an  act ive  member  of  the  bus iness  community  and  insurance  indust ry  and  was

recognized  as  a  2018  Best  of  Madison  Bus iness  honoree  fo r  the  pos i t i ve  impact  he  and  CUNA

Mutual  Group  made  in  the  Madison  community .  Trunzo  served  as  cha i r  of  the  2017  United  Way

of  Dane  County  campaign .  I t  i s  pract ica l  to  approach  Trunzo  fo r  the  ASC  execut ive

engagement  in i t ia t i ves ,  such  as  F i t2Be  Cancer  Free .  With  Trunzo ’s  focus  on  community

invo lvement ,  th i s  in i t ia t i ve  would  di rect ly  a l low  him  to  work  with  CUNA  to  ra i se  money  fo r

ASC  and  cancer  research  as  wel l  as  focus  on  the  inc lus ive  cul ture  and  wel l -being  CUNA

boasts .

 

CUNA CSR Focus
The  fo l lowing  deta i l s  how  ASC ’s  of fer ings  can  re late  to  CUNA  Mutual  Group 's  CSR  pi l la r s .

 

Giv ing  Back :  CUNA  i s  invo lved  with  many  employee -act ivated  in i t ia t i ves  and  act iv i t ies ,  such  as

prov id ing  lega l  serv ices  in  the  community  and  prov id ing  Cheer iod ica l s  to  loca l  veterans ’

hospi ta l s .  As  a  fo rce  fo r  i t s  giv ing -back  campaigns ,  CUNA  has  created  the  
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CUNA  Mutual  Group  Foundat ion  fo r  employees  to  support  the  “susta inable  deve lopment  of  our

communit ies . ”  CUNA  s tated  that  s ince  the  fo rming  of  the  CUNA  Mutual  Group  Foundat ion  50

years  ago ,  i t  has  invested  more  than  $30  mil l ion  dol la rs  in to  the  loca l  Madison  (and  greater -

Wiscons in )  communit ies .  The  Foundat ion  focuses  i t s  in tent ions  on  improv ing  the  equi ty  of  the

community  by  invest ing  in  educat ion ,  economic  secur i ty ,  and  emergency  a id .  However ,

cur rent ly ,  community  heal th  i s  miss ing  f rom  CUNA  CSR ’s  s t rategy .  The  Amer ican  Cancer

Soc iety  can  power  th i s  Foundat ion ’s  of fer ings  by  partner ing  and  enhanc ing  ACS ’s  Workplace

Solut ions  -  prov id ing  heal th  educat ion  to  the  community  and  CUNA  employees .  Addit iona l l y ,

s ince  CUNA  i s  a  nat iona l  company  and  i t s  cur rent  community  invo lvement  has  only  loca l

presence ,  partner ing  with  ASC  can  of fer  CUNA  a  nat iona l - leve l  partnersh ip  and  recogni t ion .

 

Divers i ty  and  Inc lus iv i ty :  CUNA  i s  devoted  to  fos ter ing  a  cul ture  of  inc lus ion ,  connectedness ,

support  and  va lue  across  a l l  employees .  In  pract ice ,  CUNA  keeps  att ract ing  and  reta in ing  a

diverse  workforce .  CUNA  supports  equi ty  and  inc lus ion  in  both  the  workplace  and  community

as  wel l  as  va lues  giv ing  back  to  the  community .  With  th i s  in terest  in  inc lus ion ,  ASC ’s

ResearcHERS  in i t ia t i ve  a l igns  wel l  with  CUNA ’s  core  va lue  in  fos ter ing  inc lus ion  -  spec i f ica l l y

focused  on  women  in  medic ine  and  research .  Amer ican  Cancer  Soc iety ’s  campaigns ,  such  as

St r ides  and  Real  Men  Wear  Pink ,  a lso  promote  inc lus ion  and  community  awareness  of  breast

cancer  surv ivors .

A .  O .  Smith  emphas izes  i t s  miss ion  as  a  bus iness

but  a lso  as  a  fo rce  fo r  corporate ly  respons ib i l i t y :

focus ing  on  operat ing  i t s  bus iness  “honest ly  and

eth ica l l y ,  and  in  being  soc ia l l y  respons ib le

corporate  c i t i zens ” .  A .  O .  Smith  has  a  long  his tory

of  focus ing  on  being  “a  good  place  to  work ”  and  “a

good  c i t i zen ”  –  s tat ing :  “Beyond  prov id ing  c lean ,

sa fe  and  heated  water ,  we  have  a  his tory  of  giv ing

back  to  the  communit ies  in  which  we  operate ,  l i ve

and  work . ”  Implement ing  and  l i v ing  by  the

fo l lowing  va lues ”

A .  O .  S M I T H  C O R P O RAT I O N

Achieve  prof i tab le  growth

Emphas ize  innovat ion

Preserve  i t s  good  name

Good  place  to  work

Be  a  good  c i t i zen

 

In  genera l ,  there  i s  a  promis ing  opportuni ty  fo r  the  Amer ican  Cancer  Soc iety  to  approach  A .  O .

Smith  by  s t rengthening  i t s  fami ly  &  heal th  centered  brand  image  and  adding  va lue  to

ensur ing  the  heal th iness  of  i t s  employees .  A .  O .  Smith  highly  va lues  employee  wel l -being ,

divers i ty  &  inc lus ion ,  and  community  giv ing -back .  A .  O .  Smith  Foundat ion  a lso  had  a  prev ious

re lat ionsh ip  with  the  Amer ican  Cancer  Soc iety ,  and  we  bel ieve  i t  i s  poss ib le  fo r  ASC  to  renew

and  s t rengthen  th i s  partnersh ip .
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https://www.cunamutual.com/about-us/cuna-mutual-group-foundation
https://www.cunamutual.com/about-us/corporate-social-responsibility/diversity-inclusion
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CSR Focus
A .  O .  Smith  has  pr imar i l y  focused  at  an  in tersect ion  of  bus iness  ( innovat ion /susta inabi l i t y  fo r

i t s  products )  and  people .

 

A  Good  Place  to  Work :  A .  O .  Smith  cares  about  the  wel lbe ing  of  i t s  employees  in  the  aspects

of  sa fety ,  heal th iness ,  inc lus ion ,  and  equi ty .  I t  promotes  the  female  presence  in  i t s  workforce

resu l t ing  in  26% in  U .S .  and  53% in  As ia .  20% of  i t s  board  seats  are  represented  by  females .

ASC  can  add  va lue  by  enhanc ing  the  heal th  equi ty  in  A .  O .  Smith  workplace  and  ACS

workplace  so lut ions .

 

A  Good  Cit izensh ip :  Furthermore ,  fo r  i t s  people  and  the  community ,  in  1955 ,  the  A .  O .  Smith

Foundat ion  was  created ,  and  i t  has  donated  over  $42M  to  nonprof i t s  and  ins t i tut ions .  The  A .

O .  Smith  Foundat ion  focuses  on  the  pos i t i ve ly  af fect ing  the  companies  in  which  A .  O .  Smith

operates ,  encourag ing  “employees  around  the  wor ld  to  l i ve  the  company ’s  va lues  through

volunteer i sm  and  community  invo lvement . ”    $ 1 .6M  was  donated  in  2017  to  183  organizat ion

amongst  Educat ion  (31%) ,  Human  Serv ices  (29%) ,  Heal th  ( 16%) ,  Arts  &  Culture  ( 12%) ,  and

Uni ted  Way  ( 12%) .  I t  achieves  i t s  miss ion  to  make  communit ies  a  better  place  to  l i ve  and  work

by  partner ing  with  and  support ing  higher  educat ion ,  cul tura l  and  soc ia l  wel fare ,  medica l

research ,  and  improved  heal th  serv ices  in  the  communit ies  in  which  i t  operates .    Some  of  i t s

key  partners  inc lude  the  Medica l  Col lege  of  Wiscons in ,  Chi ldren 's  Hospi ta l  of  Wiscons in ,

Alverno  Col lege ,  Boys  &  Gir l s  Club ,    Grand  River  Conservat ion  Author i ty ,  Habi tat  fo r  Humanity ,

the  Water  Counci l ,  United  Way ,  and  the  Zoolog ica l  Soc iety .  

 

Bes ides ,  A .  O .  Smith  encourages  employees  to  l i ve  the  company ’s  va lue  through  vo lunteer ing

and  community  invo lvement .  A .  O .  Smith  has  a  natura l  a l ignment  with  ASC .  I t  cur rent ly

supports  medica l  research  in  the  aspect  of  card iovascular  i l lness  and  newborns  but  miss ing

the  contr ibut ion  to  cancer  research .  ASC  can  a lso  of fer  more  vo lunteer  opportuni t ies  to  A .  O .

Smith  employees .

 

Execut ive  Involvement
With in  A .  O .  Smith ,  Aj i ta  Rajendra ,  the  Execut ive  Chai rmen  of  the  Board ,  should  be  a  leverage

point  fo r  the  Amer ican  Cancer  Soc iety  to  renew  the  partnersh ip .  Dur ing  his  tenure  as  CEO

(2013 -2018 ) ,  Rajendra  was  very  act ive  in  the  Milwaukee  and  Greater -Wiscons in  communit ies  -

even  being  named  the  2017  Bene  Award  rec ip ient  f rom  Alverno  Col lege .  Rajendra  was  act ive

with  Alverno  Col lege ,  the  l a rgest  Cathol ic  women ’s  col lege  in  the  United  States .  This  award  i s

g iven  to  a  rec ip ient  who  “demonst rated  an  outstanding  commitment  to  Alverno  Col lege

through  gi f t  support  of  the  Col lege ’s  programs ,  operat ions ,  and  capi ta l  endeavors . ”  Even

though  Rajendra  did  not  attend  Alverno ,  he  and  the  A .  O .  Smith  Foundat ion  approved  a

campaign  to  enhance  nurs ing  educat ion  with  s imulat ion  l aborator ies ,  technology -enabled

c lass rooms  and  equipment ,  as  wel l  as  other  enhancements  fo r  adv is ing ,  counse l ing ,  and

teaching  methods .  This  i s  a  great  leverage  point  fo r  ACS  with  the  focus  on  inc lus iv i ty  of

women  representat ion  in  STEM  programs  as  wel l  as  an  out let  to  focus  the i r  ResearcHERS  and

inc lus iv i ty  in i t ia t i ves .

 

Addit iona l l y ,  i f  the  Amer ican  Cancer  Soc iety  can  leverage  the  connect ion  with  Rajendra ,  then

ACS  could  a lso  begin  to  implement  the  other  Execut ive  in i t ia t i ves  (F i t2Be  Cancer  Free ,  Real

Men  Wear  Pink ,  etc . )  amongst  the  cur rent  CEO ,
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https://www.aosmith.com/Foundation/
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Ashley  Furn i ture  Indust r ies  has  an  ec lect ic  group  of

nonprof i t  partnersh ips  ranging  f rom  underserved

chi ldren  to  the  armed  fo rces  and  everywhere  in

between .  Ashley  champions  soc ia l ,  educat iona l ,

env i ronmenta l  and  heal th  i s sues  by  devot ing

meaningfu l  resources  to  each  of  the  partnersh ips

that  i t  has  fo rmed .  This  inc ludes  partnersh ips  with

a  var iety  of  medica l  nonprof i t s  as  wel l  as  STEM

educat ion .  

 

We  bel ieve  that  Ashley  Furn i ture  would  be  a   

AS h l ey  F u r n i t u r e

City  of  Hope :  Ashley ’s  f inanc ia l  support  with  City  of  Hope  i s  pr imar i l y  focused  on  f ind ing  the

cure  to  Type - 1  diabetes  in  the  next  6  years

Amer ican  Heart  Assoc iat ion :  I t s  fundra i s ing  ef for ts  are  in  support  of  the  Amer ican  Heart

Assoc iat ion ’s  miss ion  to  ra i s ing  awareness  about  the  f ight  aga inst  card iovascular  disease

Mayo  Cl in ic :  Ashley ’s  investments  are  work ing  towards  the  deve lopment  of  a  ce l l -based

treatment  that  wi l l  delay  the  advancement  of  many  types  of  heart  defects

natura l  f i t  as  a  partner  with  the  Amer ican  Cancer  Soc iety  based  on  i t s  wi l l ingness  to  support

the  advancement  of  medic ine  ( in  mult ip le  areas )  as  wel l  as  the  advancement  of  STEM

educat ion  with in  the  younger  populat ion .

 

Educat ional  Funding (STEM)
Current ly ,  Ashley  Furn i ture  does  not  have  any  v i s ib le  partnersh ips  with  nonprof i t s  work ing  in

STEM .  However ,  Ashley  has  i t s  own  educat iona l  scholarsh ips  that  are  awarded  to  s tudents

pursu ing  a  career  in  Sc ience ,  Technology ,  Engineer ing ,  or  Math  fo r  bus iness  and  indust ry .

With  the  Amer ican  Cancer  Soc iety ’s  invo lvement  and  creat ion  of  ResearcHER ,  th i s  could  be  an

opportuni ty  fo r  Ashley  to  expand  the i r  STEM  educat ion  port fo l io  and  go  beyond  the

scholarsh ips .

 

Health  &  Wel lness
I l lus t rat ing  i t s  focus  on  corporate  respons ib i l i t y ,  Ashley  has  many  partnersh ips  with  heal th  &

wel lness  re lated  nonprof i t s :

 

Whi le  a l ready  partner ing  with  a  wide  var iety  of  heal th  and  wel lness  type  nonprof i t s ,  we  fee l

there  i s  room  fo r  the  Amer ican  Cancer  Soc iety  with in  Ashley ’s  CSR  port fo l io .  Two  of  the i r

cur rent  partners  are  focused  pr imar i l y  on  heart - re lated  i l lnesses  and  diseases ,  which  ACS

could  re late  i t s  of fer ings .  Both  the  F i t2Be  Cancer  Free  and  ACS  Workplace  so lut ions  not  only

f ight  aga inst  cancer  but  could  a lso  be  pos i t ioned  as  a  f ight  aga inst  heart  disease  as  wel l .

Addit iona l l y ,  the  idea  of  cancer  prevent ion  and  awareness  natura l l y  f i t s  with  the  of fer ings

Ashley  Furn i ture  seems  to  be  invested  in .

 

The  CEO  of  Ashley  Furn i ture  i s  Todd  Wanek  and  he  was  presented  with  an  award  fo r  his

donat ions  by  the  City  of  Hope ,  which  shows  some  promise  in  his  bel ie f s  about  these  types  of

soc ia l  campaigns .  Hav ing  him  on  board  fo r  the  F i t2Be  Cancer  Free  CEO  Day  on  Apr i l  22 ,  2020

of  th i s  year  may  be  a  quick  turnaround  but  would  be  a  fun  way  of  onboard ing  Wanek  and

Ashley  in to  the  ACS  network .

 

Another  opportuni ty  that  ACS  has  with  Ashley  Furn i ture  i s  a  partnersh ip  with  the  ACS

Workplace  Solut ions .  In  addi t ion  to  the  non -prof i t  partnersh ips  they  have ,  Ashley  has  a lso  
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https://www.cityofhope.org/research/diabetes-metabolism-research-institute/diabetes-institute-departments/wanek-project
https://www.ashleyfurniture.com/news/2018-05-01-Tampa-Bay-Heart-Ball/
https://www.furnituretoday.com/business-news/mayo-clinic-program-backed-by-waneks-seeks-to-rebuild-heart-tissue/
https://www.ashleyfurnitureindustriesinc.com/en/news/2019/8/2019-08-30-ashleyscholarshipprogram
https://www.ashleyfurniture.com/social-responsibility/
https://en.wikipedia.org/wiki/Todd_R._Wanek


R .W .  Bai rd  i s  an  investment  bank  headquartered  in

Mi lwaukee ,  WI .  Though  th i s  f i rm  i s  not  with in  the

Fortune  1000  or  top -pr ivate  companies  of

Wiscons in ,  we  fe l t  that  Bai rd ’s  overa l l  miss ion  and

st rategy  a l igns  with  that  of  the  Amer ican  Cancer

Soc iety .  This  pr ivate - f i rm  has  had  a  deep  cul ture

around  act ing  with  in tegr i ty ,  being  t ransparent ,

and  enact ing  smart  investments  fo r  i t s  companies .

Bai rd  a lso  i s  very  support i ve  of  i t s  employees

ensur ing  that  they  are  prov ided  with  the  best

resources  and  too ls  to  l i ve  a  balanced  l i fe  (even

R .W .  B a i r d

through  the  many  tough  hours  of  investment  resources  and  too ls  to  l i ve  a  balanced  l i fe  (even

through  the  many  tough  hours  of  investment  banking ) -  “support [ - ing ]  those  who  share  our

pass ion  fo r  giv ing  back ” .    Bai rds  miss ion  i l lus t rates  i t s  dedicat ion  to  the  idea  that  i t  i s  only  as

success fu l  as  i t s  employees  and  community  as  i t  s tates  “We  know  that  when  our  people  and

our  communit ies  thr i ve ,  our  bus iness  thr i ves ,  and  we  know  our  assoc iates  are  pass ionate

about  a l l  three . ”

 

Simi la r  to  many  other  Wiscons in -based  companies ,  Bai rd  has  a  foundat ion  focused  on

prov id ing  soc ia l  and  corporate  respons ib le  programs :  the  Bai rd  Foundat ion .  The  Bai rd

Foundat ion  focuses  i s  proud  to  support  and  partner  with  “nonprof i t  organizat ions  a l igned

with  our  [ i t s ]  focus  on  heal th  and  human  serv ices ,  educat ion ,  the  ar ts  and  divers i ty ” .

 

Baird  Foundat ion
Bai rd ’s  community  serv ice  a lso  prov ides  a  week - long  community  serv ice  pro ject :  Bai rd  Gives

Back  Week .  Dur ing  th i s  in i t ia t i ve ,  Bai rd  boasts  over  6 ,000  donated  hours  amongst  1 ,700

volunteers  across  130  nonprof i t s .  However ,  s ince  Bai rd  i s  f rom  Milwaukee  and  they  have  a

deep  in terest  in  help ing  i t s  community ,  the  Amer ican  Cancer  Soc iety  has  a  great  opportuni ty

to  leverage  Bai rd  vo lunteers  at  one  of  i t s  many  in i t ia t i ves ,  spec i f ica l l y  one  of  the  Employee

Event  Part ic ipat ion  in i t ia t i ves  or  the  Volunteer  Hour -Based  Contr ibut ions .  Addit iona l l y ,  Bai rd

donates  approx imate ly  $4 . 1M  to  qual i f ied  nonprof i t  organizat ions  as  wel l  as  over  $ 1M  in

employee -matching  donat ions ;  thus ,  Bai rd  could  a lso  be  a  great  partner  to  leverage  fo r  the

Event  Sponsorsh ip  opportuni t ies ,  espec ia l l y  based  on  i t s  past  donat ions .  In  2018  i t  was

determined  that  Bai rd  donated  35% of  i t s  contr ibut ions  to  Heal th  and  Human  Serv ices ,  30% to

Educat ion ,  and  9% to  Arts .  Since  Bai rd  only  donates /works  with  nonprof i t s  that  are  based  in

the  United  States ,  th i s  creates  an  opportuni ty  fo r  ACS .

 

Due  to  Bai rd ’s  investment  in  i t s  employees ,  much  of  the  donat ions  are  made  on  an  ind iv idua l

leve l ;  thus ,  Bai rd ’s  only  main  partner  i s  with  United  Way .

created  the  Ashley  Wel lness  Center ,  which  of fers  employees  medica l  care .  The  ACS  Workplace

Solut ion  could  be  a  nice  complement  to  th i s  wel lness  center  and  save  on  medica l  costs  fo r

the  other  23 ,000  employees  (both  fo r  the  employees  and  the  company  i t se l f ) .  

 

Whi le  we  were  unable  to  determine  the  number  of  t ruck  dr ivers  that  Ashley  had ,  we  did

determine  that  54% of  commerc ia l  dr ivers  smoke  c igaret tes  and  only  8% exerc i se  regular l y .

This  i s  fa r  under  the  genera l  adul t  populat ion  where  21% smoke  and  49% exerc i se  regular l y

(presented  in  the  same  ar t ic le ) .  ACS  could  pos i t ion  i t s  Workplace  Solut ions  as  a  way  fo r  them

to  help  the i r  employees .
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https://content.rwbaird.com/RWB/Content/PDF/WhoWeAre/Baird-Way-Brochure.pdf
http://www.rwbaird.com/who-we-are/community-involvement/baird-foundation
https://vimeo.com/226788183
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https://www.ashleywellnesscenter.org/ashley-wellness/
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Epic  Systems  bel ieves  in  giv ing  back  through

volunteer ing ,  company -wide  in i t ia t i ves ,  and  annual

donat ions  to  hundreds  of  nonprof i t s .  These

donat ions  focus  on  educat ion ,  heal thcare ,  and  at -

r i sk  populat ions .  Whi le  there  i sn ’ t  a  lo t  of  publ ic

in format ion  on  where  they ’ve  donated  to  in  the

past ,  the  Amer ican  Cancer  Soc iety  checks  a l l  the

boxes  fo r  what  Epic  Systems  i s  look ing  fo r  in  a  non -

prof i t  organizat ion .

 

We  fee l  that  ACS  could  leverage  the i r  Heal th  

E P I C  S Y S T E M S

Equi ty  expert i se  to  win  over  the i r  support .  In  addi t ion  to  heal th  equi ty ,  we  bel ieve  there  i s  a

good  f i t  fo r  an  Adopt  a  Miss ion .  Epic  Systems  supports  heal th  equi ty  the  most  and  a

partnersh ip  a longs ide  the  Road  to  Recovery  miss ion  or  the  Hope  Lodge  miss ion  seems  l i ke  an

obv ious  f i t .

HJ  Mart in  takes  great  pr ide  in  help ing  the

communit ies  where  i t  operates  i t s  bus iness .  They

do  th i s  through  vo lunteer  work ,  corporate  giv ing ,

and  partnersh ips  with  other  organizat ions .  The

CEO ,  Edward  Mart in ,  and  his  wife  are  very  invo lved

in  these  char i tab le  giv ings  and  part icu lar l y  support

fur ther ing  qual i ty  heal thcare  in  the i r  community .

They  do  the i r  char i tab le  work  most ly  in  the  Green

Bay  area  and  other  parts  of  Northeast

Wiscons in .  The  Amer ican  Cancer  Soc iety  could

partner  with  HJ  Mart in  in  a  var iety  of  areas ,  but  

H J  MAR T I N  AN D  S O N

most ly  focus ing  on  medica l  advancement .  This  could  be  an  opportuni ty  fo r  an  event

sponsorsh ip  where  the  proceeds  go  to  cancer  research  and /or  employee  part ic ipat ion  even

where  the  proceeds  would  a lso  go  to  cancer  research .And  s ince  Mart in  seems  to  be  invo lved

in  some  of  the  decis ion  making ,  HJ  Mart in  might  be  a  ta rget  fo r  the  F i t2Be  Cancer  Free

in i t ia t i ve .  This  i s  a  good  way  to  get  a  company  in to  the  ACS  network  where  you  can  begin

bui ld ing  a  re lat ionsh ip  and  expand  that  re lat ionsh ip  over t ime  as  wel l  as  invo lve  HJ  Mart in  in

other  corporate  sponsorsh ip  opportuni t ies .

ADDITIONAL  COMPANIES  THAT  COULD  ALSO  BE

BENEFICIAL  TO  DETERMINE  IF  ANY

OPPORUTNITIES  ARISE
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https://www.epic.com/giving/index
https://www.epic.com/giving/learnmore
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GE  Heal thcare  has  been  ingra ined  in  the  Milwaukee

manufactur ing  sector  s ince  1947 .  The  company  has

about  6 ,000  employees  across  southeast  Wiscons in

with  i t s  l a rgest  campus  in  Waukesha .  Current ly ,  GE

Heal thcare  has  a  l a rge  of f ice  in  the  Milwaukee

County  Research  Park  in  Wauwatosa ,  fac i l i t ies  in

Wauwatosa ,  Milwaukee ,  Oak  Creek ,  and  Madison  as

wel l  as  a  global  t ra in ing  center  in  Pewaukee .

Comprehens ive ly ,  GE  Heal thcare  prov ides  many

avenues  fo r  partnersh ips  across  Milwaukee  and

Greater -

G E  H e a l t h c a r e

Wiscons in  due  to  GEHC ’s  focus  on  STEM - re lated  act iv i t ies ,  heal thcare ,  and  heal thcare

research .GE  Heal thcare  has  a  l a rge  focus  on  community  vo lunteer i sm ,  inc luding  GE

Community  Serv ice  Day— the  l a rgest  s ing le -day  vo lunteer  event  with in  GE  wor ldwide .  Dur ing

GE  Community  Serv ice  Day ,  thousands  of  GEHC  employees  vo lunteer  in  misce l laneous

act iv i t ies  with in  mult ip le  Milwaukee  schools ,  help ing  them  prepare  fo r  the  upcoming  school

year .  Addit iona l l y ,  in  2010 ,  the  GE  Foundat ion  announced  a  $20  mil l ion ,  mult i -year  grant  to

Mi lwaukee  Publ ic  Schools .  This  donat ion  wi l l  a l low  the  Milwaukee  publ ic  schools  to  improve

STEM  academic  achievement  in  math  and  sc ience  as  wel l  as  a id  in  the  deve lopment  of  the i r

ex i s t ing  and  future  teachers .Current ly ,  GE  Heal thcare ’s  community  invo lvement  i s  l a rge ly

focused  on  educat ion  equi ty  through  vo lunteer ing  and  f inanc ia l  support .  I t  would  be

benef ic ia l  i f  the  Amer ican  Cancer  Soc iety  could  fu r ther  deve lop  STEM -equi ty  campaigns

bes ides  the  ResearcHER  in i t ia t i ve  which  could  add  va lue  to  GE  Heal thcare ’s  community

invo lvement .  I t  i s  a lso  poss ib le  that  ASC  could  ind i rect ly  help  GE  Heal thcare  expand  i t s  ef for ts

to  a  broader  community  equi ty  by  lever ing  ASC ’s  s ignature  events  such  as  ASC  CAN

volunteer ing ,  publ ic  heal th  campaign ,  t ra in ing  to  community  heal th  workers ,  and  employee

event  ( i .e .  Sole  Burners ,  Str ides ,  etc . ) .

" . . .ANALYZED  THE  PROGRAMS  AND

ENGAGEMENT  STRATEGY  OF  ACS  TO

STRENGTHEN  CSR  ENGAGEMENT  WITH

FORTUNE  1000  COMPANIES  IN  WI . "

*CONFIDENTIAL *  -  MARCH  2020
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Throughout  our  research ,  we  determined  that  the  CSR  in i t ia t i ves  that  are  of  most  in terest  to  poss ib le

partners  and  connects  to  an  of fe r ing  that  ACS  cur rent ly  prov ides  are  heal th  &  wel lness ,  community

equi ty ,  and  STEM  educat ion  programs .  

 

For  those  companies  focused  on  heal th  &  wel lness ,  ACS  has  an  opportuni ty  to  se l l  a  var ie ty  of  the i r

programs  l i ke  F i t2Be  Cancer  Free ,  ACS  Workplace  Solut ions ,  or  any  other  type  of  program  that  puts

hea l th  and  wel lness  at  the  fo re f ront .  In  each  of  the  f i r s t  two ,  th i s  of fe rs  the  companies  more  than  jus t

a  CSR  campaign ,  but  an  opportuni ty  fo r  company -wide  heal th  benef i t s  that  may  end  up  sav ing  the

company  money  in  the  end .  Addit iona l l y ,  through  the  types  of  vo lunteer  programs ,  we  bel ieve  ACS

could  prov ide  more  ta rgeted  vo lunteer  opportuni t ies  that  di rect ly   impact  areas  of  the  community .

 

Companies  focused  on  community  equi ty  wi l l  requi re  ACS  to  market  a  di f fe rent  message .  These

companies  are  focused  on  c los ing  the  gap  between  the  top  and  bottom  of  cer ta in  communit ies  and

ensure  that  everyone  has  the  opportuni ty  to  rece ive  adequate  educat ion ,  medica l  care ,  and  other

bas ic  human  necess i t ies .  ACS  a lso  has  a  var ie ty  of  programs  focused  around  these  types  of  in i t ia t i ves .

Road  to  Recovery  helps  people  t rave l  to  the i r  medica l  appointments  and  makes  medica l  care  more

access ib le  to  more  people .  The  Hope  Lodge  prov ides  lodging  to  those  gett ing  cancer  t reatments  to

he lp  cover  those  painfu l  costs .  NCIC  and  the  Hote l  Partners  program  are  other  opt ions  that  help

c lose  th i s  gap  in  types  of  care  people  are  able  to  af ford  themselves .

 

ACS  a lso  has  great  potent ia l  to  partner  with  companies  that  a l ready  have  ex i s t ing  plat forms  in  order

to  ef fect i ve ly  enact  change  in  the i r  ta rget  areas .  For  example ,  with  the  Har ley -Dav idson  Hunger  Task

Force  Farm ,  ra ther  than  ACS  a lso  creat ing  and  growing  a  fa rm ,  i t  has  a  per fect  opportuni ty  to  sponsor

or  partner  with  these  ex i s t ing  organizat ions  to  a lso  prov ide  heal thy  a l ternat ives  to  low - income  areas .

 

STEM  educat ion  programs  are  another  in i t ia t i ve  type  that  companies  seek .  Most  of  the  companies

that  we  researched  had  some  vo lunteer  element  to  the  STEM  program  as  wel l .  Current ly ,  ACS  only

of fe rs  the  ResearcHER  program .  And  fo r  th i s  reason ,  we  see  the  l a rgest  opportuni ty  fo r  growth  with in

the  ACS  of fe r ings  in  the  area  of  STEM  educat ion .  Through  our  research ,  we ’ve  seen  many  companies

show  in terest  and  invo lvement  in  young  s tudents  and  the  growth  of  the i r  STEM  educat ion  and

interest .  Whi le  the  ResearcHER  program  does  focus  on  STEM  educat ion  fo r  women ,  i t  doesn ’ t

necessar i l y  ta rget  the  younger  demographic  of  s tudents .  We  recommend  creat ing  a  new  program

focused  on  STEM  or  expanding  upon  ResearcHER  that  incorporates  th i s  younger  audience .  

 

Addit iona l l y ,  adding  vo lunteer  elements  that  e i ther  work  di rect ly  with  Har ley -Dav idson ’s  Farm ,  act ive

programs  ta rget ing  wel lness  and  community  equi ty ,  or  even  an  added  STEM  educat ion  program  may

encourage  companies  to  donate  to  the  ACS  cause .  As  ment ioned  through  the  t rends  and  cur rent

corporate  act iv i t ies ,  many  companies  are  in terested  in  the  concepts ,  but  do  not  s imply  wri te  a  check .

These  companies  and  employees  want  to  a lso  give  the i r  t ime  to  help  with  the  cause  and  rea l l y  see

and  fee l  the  impact  the i r  donat ion  has  in  the  community .

R e c o m m e n d e d  F u t u r e

A C S  P r o g r a m m i n g

" . . . IDENTIFYING  CSR  MARKET  SEGMENTS

THE  AMERICAN  CANCER  SOCIET  SHOULD

ADDRESS  TO  CAPITALIZE  ON

OPPORTUNITIES  . . .
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MEET  THE  TEAM

OUR  TEAM  I S  COMPRISED  OF  MBA  STUDENTS  FROM

THE  UNIVERSITY  OF  NOTRE  DAME  PARTIC IPAT ING

WITH  THE  AMERICAN  CANCER  SOCIETY  THROUGH

SPRING  2020  INTERTERM .

JOHN

HAWEKOTTE

NICHOLAS

TAWSE

KEVIN  

ZHOU

JACOB  

BIGGER

JBIGGER@ND.EDU JHAWEKOT@ND.EDU NTAWSE@ND.EDU KZHOU1@ND.EDU
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Initial Company Research Fortune 1000 Companies

Company Comp Website Location F1000 Rank (2018) F1000 Rank (2019) CSR Mission Statement Current Partner? CSR Rating

Northwestern Mutual Life Insurance Co. https://www.northwesternmutual.
com/philanthropy/ Milwaukee, WI 111

"Making a lasting impact on people and communities"

Together with our partners we're improving education; revitalizing 
neighborhoods; enhancing our hometown by ensuring it is an 
inviting and exciting place to live, work and play; and accelerating 
the search for cures for childhood cancer.

100

ManpowerGroup https://www.manpower.us/en/About-
Us/Social-Responsibility.htm Milwaukee, WI 141

"We work to change lives and communities for the better"

Since 1953, the ManpowerGroup Foundation has been dedicated to 
supporting job training and education initiatives for our nation's 
underemployed and youth. Through monetary contributions, 
volunteerism and other donations, the Foundation supports programs 
and organizations that focus on two key areas: creating paths to 
employment and promoting youth education and development.

92

Kohl’s Corp. https://corporate.kohls.com/corporate-
responsibility

Menomonee Falls, 
WI 157 156

"To inspire and Empower Families to Lead Fulfill"

At Kohl's, we are all about family health and well-being. Through 
partnerships with children’s hospitals across the country, we help 
address the needs of local communities so families can lead healthier 
and safer lifestyles. Our local programs support healthy 
development, safety, wellness, chronic disease management, and 
mental health. 

70

American Family Insurance Group https://www.amfam.com/about/corporate-
responsibility Madison, WI 311 306

"Protecting What Matters Most"

At American Family Insurance, we recognize that social and 
environmental challenges are complex and require transformation at 
all levels of business and government. Through our Corporate 
Responsibility, American Family Insurance serves as a catalyst for 
conversation and innovation in these areas, transcending traditional 
norms and sparking ideas with the mission of protecting dreams.

We firmly believe in the dreams of our customers, our employees 
and the communities we serve. We are proud to protect those dreams 
today and work to ensure all are empowered to dream tomorrow.

Promote social equity (focus on money, housing, incarceration)

Oshkosh Corp.
https://www.oshkoshcorp.com
https://www.oshkoshcorp.
com/impact/volunteering

Oshkosh, WI 414 395

1. The foundation is committed to helping people move out of 
poverty, working closely with community organizations like United 
Way, Habitat for Humanity, food pantries and homeless shelters to 
help those in need.

2. We're focused on providing life and job skills training for youth 
across our communities, partnering with groups like the Boys and 
Girls Club, Big Brothers Big Sisters and Junior Achievement to 
prepare young people for their future careers.

3. Foundation supports the Oshkosh Excellence Awards program, 
recognizing team members who make an impact within the company 
and awarding their charity of choice Foundation grants. (2019 - 
Children’s Hospital of Wisconsin to receive a $17,500 grant from the 
Oshkosh Corporation Foundation. In 2019, the OEAs gave $147,500 
to charities selected by winners across all categories.)

4. National Fallen Firefighters Foundation (hosts a 9/11 Memorial 
Stair Climb at Lambeau Field in Green Bay, Wisconsin)

The Oshkosh Corporation Foundation 78

WEC Energy Group https://www.wecenergygroup.com/csr/ Milwaukee, WI 372 398

Supporting a clean energy future

WEC Energy Group companies are customer-focused, prioritizing 
safety, reliability and efficiency. Our employees work every day to 
support the communities we serve. (Supporting our communities)

Discovery World is developing a new science, technology, 
engineering and math (STEM)-based energy curriculum with We 
Energies and other community partners to complement the 
experience.

United Way (10% of all donations ~1.7M)
Habitat for Humanity
Boys & Girls Club
Special Olympics

86

Rockwell Automation Inc.

www.rockwellautomation.
com/en_NA/about-us/overview.page?
pagetitle=Corporate-Responsibility-
Report&docid=b6a362cfd3ef6dc0a45cacd
3fa8c2908

Milwaukee, WI 445 452

 “Expanding Human Possibility"

AAM (Academy of Advanced Manufacturing) reflects our 
worldwide commitment and investment to lifelong learning and 
STEM education.

Safety and sustainability (Environmental Performance)

FIRST® (For Inspiration and Recognition of Science and 
Technology), Project Lead the Way, and MIND Research Institute 
(ST Math)

We partner with nonprofits and academic institutions to expand 
human possibility in our communities

83

Fiserv Inc. https://www.fiserv.com/en.html Brookfield, WI 487 488
https://www.fiserv.com/en/about-fiserv/the-point/2015-
archive/environmental-sustainability-highlighted-at-forum-through-
arbor-day-foundation-partnership.html

- Sustainability
- Financial literacy program at the Boys & Girls Clubs
- Arbor Day Foundation

48



Initial Company Research Fortune 1000 Companies

Company Comp Website Location F1000 Rank (2018) F1000 Rank (2019) CSR Mission Statement Current Partner? CSR Rating

Harley-Davidson Inc.

https://www.harley-davidson.
com/us/en/about-us/sustainability.html
https://www.hungertaskforce.org/what-
we-do/the-farm/

Milwaukee, WI 488 492

"At Harley-Davidson, sustainability is inclusive of all we do to 
ensure a sustainable future for the company, from our environmental 
and social impact to how we govern the business."

Harley-Davidson is a leader in health and safety programs and is 
committed to providing tools and resources to assist employees in 
supporting activities that improve their health and well-being. 

Harley-Davidson Foundation & Hunger Task Force Farm - 208-acre 
urban farm in MKE, produces 4.2M lbs of food

Harley Davidson Foundation
- Donated 2.87M in grant money to 131
- 24 organizations in matching program
- Donated 1.28M to United Way (816K in employee & retiree 
contributions.

65

Spectrum Brands Holdings
https://spectrumbrands.com/about-us/our-
company/global-sustainability-statement.
html

Madison, WI unranked 505
Spectrum Brands supports local and national causes to positively 
affect the communities where we operate. Our employees also select 
specific causes to support.

- American Red Cross - supporting disaster relief, $1.7M

- #ZapZika - building Zika awareness

- Alliance of Consumer Education (ACE) - educates consumers on 
proper use, storage, and disposal of household and institutional 
products.

14

Schneider National Inc. https://schneider.com/about-
schneider/corporate-social-responsibility Green Bay, WI 567 542

Social responsibility is deeply ingrained in the Schneider Way. 
Through the Schneider Foundation, we wholeheartedly support the 
communities where our associates and customers work and live. We 
believe in a sustainable future and want to leave our world better 
than we found it.

- 501(c)(3) and 509(a) individuals and non-profit organizations
- Capital campaigns
- Disaster relief
- Memorial funds for associates or family members
- Customer and vendor requests

15

Quad/Graphics Inc. https://www.quad.
com/company/sustainability/ Sussex, WI 593 608

Quad builds sustainability into every aspect of our business because 
we know that it’s possible — and necessary — to do what’s good for 
business and for the environment.

24

Bemis Co. Inc. http://www.bemis.com/ Neenah, WI 597 618

More sustainable packaging today and for the future

In 2018 we pledged to develop all our packaging to be recyclable or 
reusable by 2025. Our path to this future is by helping our customers 
today. Find out how you can make your packaging more sustainable:

Ellen MacArther Foundation
Ocean Conservancy’s Trash Free
Seas Alliance

67

Snap-on Inc.
https://www.snapon.
com/EN/Investors/Sustainability-
Commitment/Social-Responsibility

Keosha, WI 602 619

Snap-on has focused its philanthropic priorities on non-profits in 
communities where we have a significant presence. We work 
diligently to give back to the communities in which we operate.

Snap-on encourages internships for early career and job training, as 
well as internal development and outside educational programs for 
associates.

United Way
Homeless Shelters 41

CUNA Mutual Group https://www.cunamutual.com/about-
us/cuna-mutual-group-foundation Madison, WI 660 662

"Doing the right thing and making a difference"

Regal Beloit Corp.
https://www.regalbeloit.com/About-
Regal/Sustainability/Regal-Sustainability-
Reports

Beloit, WI 688 670

OUR SUSTAINABILITY PROMISE

At Regal, we are committed every year to increase the impact of our 
handprint and reduce the impact of our footprint. 

United Way:  Regal will be a fundamental supporter of the United 
Way.  The United Way fights for health, education and financial 
stability of every person in every community, aligning well with 
Regal’s mission to create a better tomorrow.  As a result, Regal will 
encourage and support Corporate campaigns, United Way Days of 
Caring and other financial or volunteer initiatives sponsored by the 
United Way. 

Health and Human Services: Regal will support organizations that 
support the health and wellness of all and provide essential human 
services for children, families and the local communities.

Education: Regal will support organizations which provide 
educational opportunities and experiences which help to develop 
both children and adults. 

Civic and Disaster Relief: Regal will provide financial support for 
local infrastructure and other community needs as they arise.

69

Alliant Energy Corp.

https://www.alliantenergy.
com/CommunityAndStewardship/Commu
nitySupport/GrantsAndCommunityProgra
ms

Madison, WI 682 680 76

Sentry Insurance Group https://www.sentry.com/ Stevens Point, WI 694 685 No clear CSR mission statement

Sentry Tournament of Champions, Maui United Way, Maui public 
high school student scholarship, University of Hawaii scholarship, 
Project SEARCH (a program designed to help students with 
disabilities find regular employment)



Initial Company Research Fortune 1000 Companies

Company Comp Website Location F1000 Rank (2018) F1000 Rank (2019) CSR Mission Statement Current Partner? CSR Rating

A.O. Smith Corp. https://www.aosmith.com/ Milwaukee, WI 732 731

1. innovative and customer centric, efficient product; 2. operational 
discipline; 3. a good place to work; 4. a good citizenship (AO Smith 
foundation, support communities, employ giving & volunteering, 
industry engagement)

The A. O. Smith Foundation is committed to make our communities 
a better place to live and to work.  We achieve this by partnering 
with and supporting higher education, cultural and social welfare, 
medical research, and improved health services in the communities 
in which we operate.  At the same time, the Foundation encourages 
A. O. Smith employees around the world to live the company’s 
values through volunteerism and community involvement.

Milwaukee County Zoo, Boys and Girls Club,  Medical College of 
Wisconsin,  Medical College of Wisconsin Cardiovascular Center, 
Children's hospital of Wisconsin, Milwaukee Public Museum, 
Milwaukee Art Museum, Carroll University, Empower Me Day 
Camp, Make a difference-Wisconsin, Safe Haven Family Shelter of 
Cheatham County, Johnsons Park, Journey House, Mustard Seed 
Ranch, Johnson City Radiation and Oncology Department, 
Brightstone, St. Joan Antida High School

44

Plexus Corp. https://www.plexus.com/en-us/social-
impact/community-steward Neenah, WI 825 784

Helping to improve the communities where we do business has a 
positive impact on everything we do. It supports a continuous cycle 
of well-being that neither begins nor ends at our facilities.

Giving to local charities, enhancing technology-related educational 
programs (STEM), improving green spaces—what’s important to 
our employees is important to us. And it gives us all a chance to 
work together to achieve something better.

1. Plexus engineers in Malaysia collaborated with university students 
to create the “PlexWheel,” an intelligent wheelchair prototype that 
uses wireless gesture recognition software.

2. Winning team members of a Plexus continuous improvement 
competition selected a local animal shelter to receive a monetary 
contribution.

3. Plexus employees assembled bicycles that were donated to a local 
Boys and Girls’ Brigade, an organization that helps youth acquire 
skills such as teamwork, creativity, responsibility and self-direction.

45

Gardner Denver Holdings Inc. https://www.gardnerdenver.com/en-us Milwaukee, WI 854 822

This unwavering pledge to improve our planet and transform our 
community stems from our Purpose and Values, the very fabric of 
our company. We recognize, own and take pride in the impact we 
have in the world, and our emphasis is on making resource 
investments that lead to measurable, observable changes in people, 
communities and our environment.

- 21

REV Group Inc. https://www.revgroup.com/rev-
sustainability Milwaukee, WI 887 883

We have a passion for giving back and we develop charitable 
partnerships that strengthen and enrich our communities. Our 
employees go above and beyond to make the world a better place.

6

Modine Manufacturing Co.
http://www.modine.
com/web/en/environmental.htm#.
Xl04IqhKhPY

Racine, WI unranked 958

Working to decrease toxic chemical usage and minimize waste

Modine has always been proud to foster relationships and invest in 
the communities we work and live in, and the Higher Expectations 
program is a perfect example

Higher Expectations for Racine County 46

Rexnord Corp. https://rexnordcorporation.com/en-
US/About-Us/CSR Milwaukee, WI 982 970

"Solving Smarter"

Rexnord Foundation grants and associate volunteerism focus on 
these areas:

Basic Needs – supporting organizations that provide basic support 
services in the areas of food, housing and care for those in need.
Education – supporting experiences, events and organizations that 
give educational opportunities, expand horizons and promote culture 
diversity while encouraging the pursuit of excellence.
Environment – supporting local and global organizations that 
promote a viable world for current and future generations, provide 
environmental education, protect natural resources, and foster 
conservation and innovation.

35

Generac Holdings Inc. https://www.generac.com/ Waukesha, WI unranked 979 28

GE Healthcare
https://www.gehealthcare.com/
https://emke.uwm.edu/entry/ge-
healthcare/

Milwaukee, WI unranked

GEHC has been a leading member of the Milwaukee manufacturing 
community since 1947. 6000 employee in WI. GEHC has facilities 
in Waukesha, Wauwatosa, Milwaukee, Oak Creek, and Madison as 
well as a global training center in Pewaukee.  

GEHC has a long history of community volunteerism, including GE 
Community Service Day—the largest single-day volunteer event 
within GE worldwide—when thousands of employees volunteer to 
help spruce up multiple Milwaukee schools for the upcoming school 
year. In addition to employee and corporate giving, in 2010 the GE 
Foundation announced a $20 million, multi-year grant to Milwaukee 
Public Schools. The money is being used to improve academic 
achievement, especially in math and science, and added professional 
development of teachers.

The Manitowoc Company, Inc. https://www.manitowoccranes.com/en Milwaukee, WI 591 600 31



Initial Company Research Fortune 1000 Companies

Company Comp Website Location F1000 Rank (2018) F1000 Rank (2019) CSR Mission Statement Current Partner? CSR Rating

Briggs & Stratton Corporation
https://www.basco.com/community-
commitment.html
https://www.sensient.com/flipbook/

Wauwatosa, WI 1000

The Company centers it's giving efforts predominantly around three 
core initiatives - Education, Community Enrichment and Cultural 
Assets - in order to be purposeful in its giving and have a deeper 
impact through employee involvement.

Many of the organizations below help fulfill the basic needs of those 
who are less fortunate within the Milwaukee community. Some also 
promote diversity and inclusion, empowerment, leadership and 
networking opportunities. Briggs & Stratton partners with these and 
other organizations throughout each year.

Children's hospital of Wisconsin
Summerfest
Marquette University

62

Lands' End, Inc. https://www.landsend.
com/aboutus/values/ Dodgeville, WI

Helping Neighbors Around the World
To Our Employees, Balance is Everything

the Breast Cancer Awareness Foundation (BCRF)
GO ORANGE DAY TO COMBAT HUNGER

HODAN COMMUNITY SERVICES OF MINERAL POINT, 
WISCONSIN: Lands' End works with Hodan Community Services, 
which provides support and work for disabled adults so they can 
achieve individual life goals, and various religious groups to provide 
them with rejected products, returned clothing and discarded 
hemming fabric. 

62

Sensient Technologies Corporation
https://www.sensient.com/corporate-
responsibility
https://www.sensient.com/flipbook/

Milwaukee, WI Energy reduction, water reduction
Safe and inclusion workplace 64

MGIC Investment Corporation https://www.mgic.com/about-mgic Milwaukee, WI 910

At the core of what drives our company is a desire to do what is 
right. One way we accomplish this is by serving as a responsible 
corporate citizen. By supporting local charities, we work to help 
make Milwaukee a strong community.

United Way
United Performing Arts Fund 
Matching gifts to learning institutions
Secure Futures
Jeans Fund
Junior Achievement 
Public Television Channel 10/36 Auction
Habitat for Humanity 

21

Associated Banc-Corp https://www.associatedbank.
com/about-us/community-commitment Green Bay, WI 998

Since its inception, Associated Bank has had a rich tradition of 
providing superior financial services to the communities in which we 
do business. As an extension of that commitment, Associated is 
dedicated to strengthening our communities through focused 
corporate giving and employee volunteerism efforts that help our 
friends, our colleagues and our neighbors.

Associated community development
Volunteer program
Charitable giving
Community Reinvestment Act Programs

41

Brady Corporation

https://www.bradyid.
com/corporate/community

http://bradyeducationfoundation.org/

Milwaukee, WI

Brady has always given back to the communities where our 
employees live, work and play. We support initiatives that make our 
communities stronger and causes that our employees are passionate 
about. We have a thriving Employee Volunteer Program where our 
employees volunteer at local shelters, hold gift and food drives, and 
more. Each year, the Brady Walk raises $100,000+ for charities in 
the U.S. communities selected by employees. Additionally, our 
matching gift program encourages employees.

The Brady Corporation Foundation supports not-for-profit 
organizations in the communities where our employees live and 
work by granting approximately $500,000 each year. Organizations 
may apply for grants for projects and programs that align with the 
Brady values of unlocking potential, protecting our future or 
differentiating through innovation and should focus on developing 
leadership, strengthening communities and educational 
programming.

Could be a good fit for the ResearcHERS initiative

W.H. Brady Foundation
Brady Corporation Foundation 54



Initial Company Research Privately Owned Companies

Company Comp Website Location CSR Mission Statement Current Partner? CSR Rating

ABC Supply https://www.abcsupply.com/ Beloit, WI

ABC encourages its associates to make contributions of their time and 
talents and to give financial support to the countless organizations that make 
a difference in America and in the world. These contributions allow us to 
perpetuate the opportunities we have enjoyed. Giving back not only 
expresses gratitude for our blessings, it makes our communities better places 
to live, work and grow.

Stand Up 2 Hunger;  Team Jack Foundation, which 
raises funds for pediatric brain cancer research; 

Ashley Furniture Industries https://www.ashleyfurniture.com/social-responsibility/ Arcadia, WI

Ashley champions social, educational, environmental and health issues by 
devoting meaningful resources to a variety of initiatives throughout our 
communities. Here are a few of our partnerships:

Education In addition to initiating training projects, we’re awarding 
scholarships so students can pursue multiple careers in Science, Technology, 
Engineering and Math (STEM) for business and industry.

Hope To Dream
Ashley for the Arts
City of Hope
American Heart Association
Mayo Clinic

Culver's

https://www.culvers.com/about-culvers/charitable-
giving

Sauk City, WI

Serving friends and neighbors is our passion. Our independently owned 
restaurants and Support Center are proud to support education, smart 
farming and community-building programs that strengthen our friends and 
neighbors today—and tomorrow.

Culver's does a lot of in-house charities and focuses very heavily on the 
local communities of Wisconsin. Providing basic needs to those in need.

Thank You Farmers Project
Give Local
Culvers Foundation

Epic Systems

https://www.epic.com/giving/index

Verona, WI

We give back to the community through volunteering, company-wide 
drives, and annual donations to hundreds of nonprofits. They focus on 
Education, Healthcare, and Safety Net. 

Epic does partner with hundreds of nonprofits, but could be a good target for 
ACS as the landscape shifts to more focused donations to less non-profits.

HJ Martin and Son

https://www.hjmartin.com/company/about-
hj/community/

Green Bay, WI

We take great pride in helping the communities where we do business — 
through volunteering, corporate giving and partnerships with other 
organizations. Reaching out to help others is a fundamental way in which H.
J. Martin and Son does business.

Heavy involvement in the Green Bay area (NE Wisconsin). 

Have done golf tournaments in the past so that may be a good angle to start 
with. It also appears that the CEO is very involved so getting him involved 
in the Fit2Be CEO day might be another good tool. 

Johnson Financial Group

https://www.johnsonfinancialgroup.com/about-
us/community-involvement/

Racine, WI

Since 1970, we have dedicated ourselves to the communities where we live 
and work. Through progressive investments, philanthropic contributions and 
the volunteer service of our employees, we actively work to improve people’
s lives and build thriving communities.

The firm gives back through a ski race in Hayward, WI and the company 
hosts an annual service day where more than 1,000 of their employees 
volunteer there time. There is a very philanthropic spirit within the 
company. 

United Way (employee match program)

S. C. Johnson & Son http://scjohnson.com Racine, WI

Since 1970, we have dedicated ourselves to the communities where we live 
and work. Through progressive investments, philanthropic contributions and 
the volunteer service of our employees, we actively work to improve people’
s lives and build thriving communities.

The mission of SC Johnson’s Base of the Pyramid program is to enable 
mosquito-borne disease prevention in global communities by delivering 
affordable offerings that are tailored to the world’s poorest 4 billion people.

United Way (employee match program) 74

Johnsonville Foods

https://www.johnsonville.com/

Sheboygan Falls, 
WI

Providing more than just tasty tailgate sausages at special events and retail 
locations across the country, the Big Taste Grill also raises money for local 
charities. At each event, the Big Taste Grill partners with a non-profit 
organization to raise money for their cause through product sales.

Already a partner and seems like this one event might be the only thing they 
really do. 

ACS
United Way
USO
March of Dimes, etc.
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Kohler Co.

https://www.us.kohler.com/us/

Kohler, WI

Kohler’s social impact efforts cover three key areas: Stewardship, 
Innovation for GoodSM (IfG) and Sustainability. Through these, our goals 
are to strengthen the communities where our associates live and work, bring 
innovative solutions to the UN Sustainable Development Goals and to 
reduce the environmental impact of our products throughout their entire life 
cycles. 

$13.5M in-kind and cash donations annually - focused on education, health, 
and well-being

Could be a fit with some of the employee event participation events and 
maybe even the ACS Workplace Solutions

United Way 79

R.W. Baird http://www.rwbaird.com Milwaukee, WI

Baird Foundation supports nonprofit organizations aligned with our focus on 
health and human services, education, the arts and diversity. We believe in 
sharing our strong commitment to equality and opportunity for all, and we 
seek to support organizations where our associates are actively engaged in 
order to maximize our impact.

Projects such as preparing and serving food, tutoring 
students, working with seniors, building homes, and 
cleaning up parks.

Baird supports and recognizes associates’ passion for 
giving in various ways, including:
- Baird Cares: provides associates with an extra paid day 
off each year to volunteer in their communities.
- Baird Foundation Matching Gift Program: matches a 
portion of Baird associates’ nonprofit contributions.
- Brenton H. Rupple Citizenship Award: presented 
annually to an associate who makes outstanding 
contributions to civic, charitable and academic 
organizations.

N/A


